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Customer relationship management（CRM），an updated product of a new 
management model，a business marketing concept and information technology, is 
regarded as a combination of information technology and business management，
which has attracted the attention of management of banking community ever 
since．Bank CRM means to establish a customer-centric management concept for 
commercial banks，allocate the resources on the basis of accurate market orientation，
enhance the customer managers’ initiatives and realize the upgrading of bank 
self-value． 
   Firstly, this paper introduces the need for banks to establish a CRM system, CRM 
system for banks to help. Then, Bank CRM system requirements analysis, design the 
architecture of the bank CRM system, consisting of three-layer structure, one data 
source layer, is the analysis of the data warehouse layer, interface presentation layer. 
The data warehouse analysis layer is the core of the CRM system as a whole. Then 
the article describes the bank's CRM system technology, using the J2EE platform 
using Struts 2, Spring, Hibernate framework. Finally, the CRM system to achieve 
some interface screen shots, and some of the key code presents. 
   The bank's CRM system is a simple system, B / S architecture to meet the basic 
requirements of a CRM system in general. 
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助，而建立 CRM 系统正是解决这些问题的有效途径[4]。 
1.2 国内外研究现状 
目前，国内外有很多组织都已经开展了 CRM 的研究和开发工作，从管理到技
术都有。在市场上，也开发了不少的 CRM 产品。虽然 CRM 产品具有各种不同规模，
不同功能等特性，但是从其主要的功能特性上区分，CRM 产品可以分为以下几种
[5]： 
1. 传统 ERP 型 
传统 ERP 型 CRM 产品主要是许多主要的传统后端 ERP 厂商，如 Oracle, SAP, 
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